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When is the last time 

you tweeted?  Do you 

blog?  Have you face-

booked someone to-

day?  It seems like 

every day a strange 

new word is added to 

our vocabulary, all 

thanks to the phe-

nomenon of social me-

dia.  Like it or not, so-

cial media is here to 

stay and is increasingly 

becoming the one of 

the most effective way 

to communicate with 

colleagues and patients 

alike.   

It is estimated that the 

number of social media 

users will exceed 1 billion 

by the year 2012.  Sites 

like Twitter, facebook, 

MySpace, and others are 

changing the way that peo-

ple interact and are defi-

nitely affecting the way 

people approach their 

health care.  Most physi-

cians know that patients 

are already going to the 

internet to research their medi-

cal conditions, and a lot of the 

information out there is either 

incomplete or downright wrong.  

There are blogs online posting 

all kinds of information, both 

helpful and potentially danger-

ous for your patients.  It is time 

for the responsible physician to 

get involved in the online com-

munity, listening for and observ-

ing what is being said and then 

interacting in an appropriate, 

professional manner.  Obviously 

there are important issues with 

social media, such as patient 

privacy, physician time 

constraints, and lack of 

knowledge about social 

media ―rules‖, etiquette, 

and effective practices.  

But physicians can no 

longer ignore the way so-

cial media affects their 

patients and their prac-

tices.  The only way to 

know what is being said 

online about your field in 

general and your  practice 

specifically is to engage in 

the conversation.  In this 

issue of ―Medical Man-

ager‖ we will address social 

media, giving you basic 

guidelines and tips on how to 

get started, as well as recom-

mending sites to visit and 

become involved in.  It may 

seem daunting, but it is im-

portant, and, as always, we 

at MD Alliance Billing, LLC, 

are always here to help you 

in any way! 

Happy blogging, tweeting, 

and facebooking! 

Cloe Sill 

President 
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Sites to Know 

Social media, also called 
social networking, is so 
vast and varied, it’s hard to 
know which sites are really 
the most effective.  Here is 
a brief list of sites you 
should check out.  There 
are many others, but these 
four are probably the best 
for professional involve-
ment 

We will explain more 
about these sites on page 
3: 

Facebook.com 

Twitter.com 

YouTube.com 

LinkedIn.com 
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Confused by all this?  Here 

is a quick glossary of help-

ful terms to help you get 

oriented in the social me-

dia world. 

Tweet—an entry on 

your Twitter account 

To follow someone—to 

receive their status update 

on Twitter in your Twitter 

account 

To Friend someone on Face-

book is to receive their infor-

mation and status updates 

and to have access to their 

page 

Blog—web log, often 

used like a journal but 

many varieties of 

blogs exist 

Instant messaging or 

chat  - a feature of 

these sites where you 

can have ―real time‖ 

conversations  



Doctors offices are 

not typically known to 

do extensive advertis-

ing and self promo-

tion.  They rely largely 

on word of mouth to 

get new patients and 

to promote their prac-

tice.  Today’s word of 

mouth is social media, and 

it is powerful, cheap, and 

relatively easy to do.  It is 

important to ―be in the 

room‖ where the conversa-

tions are happening.  Doc-

tors who are actively in-

volved in online communi-

ties have more credibility 

with patients, are seen as 

more accessible, and are 

able to keep up with day to 

day changes in the medical 

field dialogue with colleagues. 

In addition, social media can 

be a powerful way to advertise 

your office and the unique 

services that it provides.  Re-

cently, the phenomenon of 

―tweeting‖ during surgery 

(posting minute by minute 

updates of surgical proce-

dures on Twitter or facebook) 

has surfaced in more and 

more hospitals.  Doc-

tors are using it to 

share information 

about new proce-

dures, residents and 

med students are us-

ing them as learning 

opportunities, and 

potential patients are 

listening in and taking note 

of which doctors and hospi-

tals they want taking care of 

them.  It’s a fascinating new 

aspect of medical care, and 

one that doesn’t seem to be 

slowing down anytime soon.   

The best way to begin en-

gaging in the social media 

scene is to start your own 

blog, which we will discuss 

next.   

Gruntdoc 

KevinMD 

From Medskool 

Emergiblog 

Blogborygmi 

Edwinleap.com 

DB's Medical Rants 

Dr. Val and the Voice of Rea-

son 

MedGadget  

Medpolitics 
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an effective online market-

ing program.  You can allow 

patients and colleagues to 

comment on your blog 

posts, asking questions or 

sharing their own thoughts on 

what you are discussing.  

Some doctors choose to make 

their blogs strictly about medi-

cal issues while others share 

some personal stories and 

issues with their readers.  

How you structure your 

blog and what you write 

about are really up to you.  

Let’s look at some exam-

ples. 

A blog, or ―web log‖, func-

tions like an online journal 

where physicians can 

share their experiences 

and latest research and 

interact with their patients 

on a more personal, direct 

level.  Having a blog fea-

ture on your website, or a 

separate blog that you link 

to, is an important part of 

“A blog, or “web log”, 

functions like an online 

journal where physicians 

can share their 

experiences and latest 

research and interact with 

their patients on a more 

personal, direct level.”  
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“Today’s word of  mouth 

is social media, and it is 

powerful, cheap, and 

relatively easy to do.”  

“Visit these blogs for 

ideas, or do an internet 

search and see what you 

can find!” 

Notes of an Anesthesioboist 

Fingers and Tubes in Every 

Orifice 

Ob/Gyn Kenobi 

Mothers in medicine 

Codeblog 

Musings of a Distractible 

Mind 

Head nurse 

Urostream 

Clinical Cases and Images 

Visit these blogs for ideas, 

or do an internet search 

and see what you can 

find! 



Medical  Manager  

Once you have a blog es-

tablished, you will want to 

get involved in some of the 

social networking sites we 

listed on page one such as 

Twitter and Facebook.  You 

can use the sites to pub-

lish links to your website 

and blog and to announce 

when you have a new blog 

post to share.  Or you can 

send short, informational 

blurbs to your friends and 

followers about some new 

research, medication, or 

procedure you are excited 

about.  We’ll review the 

most popular social net-

working sites and briefly 

explain their use. 

medical advice. 

Time constraints– doctors 

are busy, and the thought 

of adding yet another task 

on has kept many physi-

cians away from social me-

dia involvement.  Use the 

resources on your staff, or 

consider a college intern, 

who can be responsible for 

keeping the site up to date 

and blogging on your be-

half as a representative of 

your office.  However, you 

Privacy—obviously social 

networking sites are no 

place to get into de-

tailed, personal health 

information with or 

about patients.  Keep it 

general—and it’s a good 

idea to ask any patient 

you want to blog about 

for permission to share 

their story.  Make sure 

you also stress that your 

online info is in no way 

to be taken as direct 

will want to get per-

sonally involved as 

well. 

Lack of knowledge 

about social media 

can also be an issue, 

but there are lots of 

resources online, 

and almost anyone 

under the age of 35 

is probably familiar 

enough with social 

media to help you 

get started. 
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responsibili-

ties of setting 

up the sites 

and doing 

frequent posts 

(at least once a week).  If 

not, consider an intern 

from a local college or 

university. 

Create a website and/or 

blog first so you can use 

Twitter and facebook ac-

counts to announce blog 

posts and updates to your 

sites.  Wordpress.com is a 

great resource for getting 

started on your blog. 

Make sure you are also 

reading and following 

other people online, com-

menting, and leaving links 

to your site. 

Get help!  Find out if 

someone on your 

staff is already famil-

iar with social media 

and take over the 

“Make sure you are also 
reading and following other 
people online, commenting, 
and leaving links to your 

site.‖ 

“Once you have a blog 

established, you will 

want to get involved in 

some of  the social net-

working sites we listed 

on page one such as 

Twitter and Facebook.”   

Medical Manager Minute 

Interested in finding an 

intern who could help 

you with social media 

and social networking?  

Local colleges are great 

resources as students 

are often looking for 

internships (paid or un-

paid) in their fields to 

fulfill degree require-

ments.  Areas such as 

communications, infor-

mation systems, com-

puter science, and mar-

keting and advertising 

are ideal departments to 

approach with your in-

ternship proposal.  

UTSA, Schreiner Univer-

sity, and others in the 

Hill Country area are 

good resources. 

follow friends and colleagues 

and get notices when new 

videos of interest are posted 

LinkedIn—this functions 

like a professional face-

book that will connect you 

with other doctors in your 

field and allow to interact 

and share experiences 

and information 

Twitter—with entries 

limited to 140 charac-

ters, you can use Twit-

ter to post about new 

research, procedures, 

or treatments, keeping 

followers informed of 

the day to day opera-

tions of your office 

Facebook—creating a 

facebook page for your 

office allows you to 

share lots of informa-

tion with approved 

friends with status up-

dates that can be linked 

to your Twitter account 

YouTube—you can post 

videos and share them 

on other sites, as well  
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Consider using staff who 

are already familiar with 

social media to help you 

get started, or hire an 

intern through a local 

college or university who 

Social media and 

social networking 

are quickly becom-

ing an important 

part of communi-

cating with the 

patients and col-

leagues alike. 

The best way to 

begin your involve-

ment in the online 

community is to 

create your own 

blog, or web log, 

and to begin fre-

quent posts.  

Many examples of 

good physician 

blogs can be found 

online and will give 

you ideas for what to in-

clude in your own blog. 

Once you have a blog, 

begin interacting on sites 

such as Twitter, face-

book, YouTube, and 

LinkedIn to promote your 

is interested in 

online marketing 

and social network-

ing. 

There are is-

sues that need to 

be carefully consid-

ered such a patient 

privacy, time con-

straints, and lack 

of knowledge, but 

all can be overcom-

ing with help and 

careful planning. 

MD Alliance 

Billing, LLC, has a 

blog through Word-

press that you can 

check out for 

ideas—

www.mdalliancebilling, 

wordpress.com.  Feel 

free to contact us with 

any questions as well.  

Good luck with your 

social media endeav-

ors! 
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